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Participating Leaders and Guests:

Deng Haiguang, Vice Governor of Guangdong Provincial Government, Man Hongwei, Director of the Policy
and Regulation Department of China National Tourism Administration, Zeng Yingru , Director of Guangdong
Provincial Tourism Administration, Ratsiraka larovana Roland, Minister of Madagascar Tourism Department,
Hon. Semisi Kioa Lafu Sika, Minister of Tonga Infrastructure and Tourism Department, Srisuda Wanapinyosak,
Deputy Governor for International Market (Asia and South Pacific), Tourism Authority of Thailand, ect.
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V A\ g yo'! ‘ With total exhibition area of 200 m’,

there are more than 20 tourism
enterprises from Thailand participated in
CITIE 2017. Moreover, the Day of Guest
Country was successfully held during
expo, including Opening Ceremony for
Country of Honor “Thailand” and
Thailand Tourism Promotion.
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Exhibitors’ Profile
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Buyers’ Profile
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During expo, there are more than 20,000 professional buyers, including 3,000 hosted buyers and 230 MICE
companies.
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AND CULTURE
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Theme Activity
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China (Guangdong)-ASEAN Tourism Promotion

Conference

AR BRI SIS B 5] TR E I P AR |
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R HJF . More than 200 participating leaders and guests
from tourist board, tour operator, online travel agencies,

P

industrial experts and media made their attendance to such
grand meeting.
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exhibition area of 600 square meters, there were more
than 19 European countries and 60 tourist boards and
enterprises participated in CITIE.
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i The Third Guangdong International MICE
P : s ans B £ Exchange Conference
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: MICE 17 NN L e e F By 24, LR 2%
Rk & R AL, More than 150 guests, representatives,
experts from famous tourism enterprises, national MICE
board, MICE industries, tour operator, institutions were

participated in this activities.
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A E. A total collection of 330 tourism investment

project of Guangdong Province, involving a total investment

of RMB 689.5 billion.
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Supporting Activity |
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FEEKINFIESD Shows and Events

FRREESh, FR4H KJB Hot Sales Onsite
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24 travel agencies offered 100 thousand preferential

quotes.

& 4hic iS4 International Tourism Promotion
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Switzerland, Spain, Russia

& P #4142 Domestic Tourism Promotion

—— ML TP BRPE

Meizhou, Gunangxi Longzhou, Shaanxi

F i RAa4 New Product & Project Release
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Singapore, Italy

e & FE 3% Forum for Tourism Development
—— “SKMZH EmHTRY

"Beautiful Countryside, Truly Guangdong"

18,304 Cultural Performance

——RE. @, Sk

Thailand, Tonga, Malaysia
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Media Publicity
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With total 1500 press release and 880 million-times online
advertising exposure, there are more than 50 cooperative
media in CITIE 2017, including 35 onsite media such as
Guangdong Television, YCWB, Sina.com.cn, GD.QQ.COM,
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